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R       ecently, on Twitter, I asked the very simple question: 
       What do you, the general public, think would get more 
people racing, and going to the track? The response was 
massive, and all the responses were constructive. It got 
huge traction in the media and both The Irish Field and the 
Racing Post dedicated print-space to the conversation.

We trainers don’t normally get involved in such discussions 
— we usually mind our own business and get on with the 
job, which brings enough responsibility as it is. But, in my 
four years as a licensed trainer, my observation has been 
that the racing game in Ireland is losing supporters, so I was 
interested in �guring out why, and what might be done to 
change things.

The thing is, it doesn’t make sense at all that audiences 
should be �oundering. Racing is such a fantastic product. 
What’s more exciting, twenty-two lads kicking a football 
around a �eld for ninety minutes, or twenty-two horses 
scrapping it out in a pulsating race up the Curragh? If you 
had no a�liation with either sport, and if you watched 
both, I guarantee you would fall in love with horse-racing. 
So, we have the product, we have the facilities, and we have 
fantastic people working within the industry, but we need 

more supporters. We need to bring more people to racing, 
and we need to deepen the racing experience, so that 
racing fans become as passionate and connected to the 
sport as soccer fans. 

Right now, rather than building its base, racing is bleeding 
supporters, and eventually if something bleeds enough it 
dies. Look at greyhound racing in Ireland these days — it’s 
on the brink of extinction. It’s in dire straits. If horse-racing 
continues as it is now, it won’t be far behind. 

If the huge response to my Twitter question proved 
anything, it was that the power of social interaction — the 
ability to engage with the general public through social 
media — cannot be underestimated.

In the wake of the conversation that followed my Twitter 
question, I did an analysis of the feedback. The general 
consensus seems to be that racegoers would like to get a 
little more value for money when they go racing. Another 
point raised consistently was the issue of transparency 
within the sport, and to that end I believe that all trainers 
can play their part.

What’s on the horizon 
for Irish racing?

Continued on page 4.

Horses exercising on the Curragh 
during winter (Photo David Donohue)



August round up
A         ugust saw Grace Rafaela build on her promising 
         �rst outing at Naas — where Shane Kelly gave her a 
lovely introduction — by notching a Dundalk maiden 
win under Pat Smullen. She is a very genuine �lly, who 
always tries to please you at home, and she showed 
those qualities with her battling success at Dundalk. 
Given her size and scope, anything she does this year is a 
bonus, and we’re hoping she will make into a nice 
three-year-old for her owner and breeder, 
Dr. Tan.

I Am Power ran a lovely race at the Curragh, 
�nishing second to Fleet Review, carrying 
the colours of the Michael O’Callaghan 
Racing Club. He was possibly caught for a 
little bit of experience at the Curragh, as he 
had won so easily at Navan �rst time out 
that he didn’t learn much. We were throwing 
him in at the deep end against more 
experienced horses, and Pat (Smullen) said he 
was caught a little 
�at-footed through 
the middle of the 
race. That said, he 
ran a brilliant race 
in defeat, and 
�nished well clear 
of the third. (See 
Crotanstown News 
also.)

The Great Wall 
was another of our 
August runner-ups, 
when �nishing a 
very good second 
for Pat Smullen at 
the Curragh, before 
running too freely 
in his next outing 
at Dundalk. I have 
no doubt that he 
can win a maiden, 
but I need to go 
back to the 
drawing board a bit 
�rst, having learnt a 

hell of a lot about him in his �rst few starts. He is by 
Bernardini out of an Unbridled Song mare, so he will 
want nice ground. We might look for an opportunity for 
him at Dundalk over six furlongs.

Perfect Soldier followed up his Galway win for the 
Michael O’Callaghan Racing Club by running a lovely 
race at Roscommon. The distance was a furlong shorter 

there than at Galway, but Sean Davis gave 
him a grand ride, and in being beaten just 
over a length by Not A Bad Oul Day our horse 
lost nothing in defeat. He loves his racing, 
and is a really nice horse to have, because you 
know that every time he runs he’ll give you 
his best.

The Whitehead family’s Kion, who like Grace 
Rafaela is by Dragon Pulse, is another of our 

two-year-olds to step up from their �rst outing 
when �nishing second at the Curragh under Pat 

Smullen. Dragon 
Pulse is a stallion I 
really like, and is 
also the sire of 
Magical Fire, who 
won and was 
placed in a Group 
2 for us last year, 
and whom the 
Whitehead family 
also own. Kion did 
everything right, 
bar winning, and 
was only beaten a 
head by Would 
You Believe. This 
lovely, genuine 
horse is a sure-�re 
maiden winner in 
the future. 

This lovely, 
genuine horse 
is a sure-�re 
maiden winner 
in the future.

Dundalk winner Grace Rafaela on the way to the start under Pat Smullen.
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Crotanstown News

I  Am Power
I Am Power has been sold to Hong Kong. Selling 
horses on is a massive part of our business here and 
we need to sell horses like I Am Power to survive, as 
much I would love to have him to further my career 
and win Group races with. But that’s racing at this 
level. He showed a real touch of class when winning 
his maiden at Navan, and he stepped up again to 
�nish a solid second at the Curragh in the colours of 
the Michael O’Callaghan Racing Club. I wish his new 
owners the very best.

I Am Power 
(Photo David Betts)

One to watch:
Captain Vancouver
Captain Vancouver ran a lovely race to �nish 
third at Galway �rst time out. He since �nished a 
gallant second at Dundalk in August and there is 
no doubt that he is capable of winning a maiden. 
By George Vancouver, he was bought at the 
Goresbridge breeze-up sales. He is a lovely horse 
and should continue to improve.
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Kion with Niamh Crehan at the Curragh.

Continued from page 1.

Jack Cantillon, who responded on Twitter, made a 
suggestion that racing needs to become the number-one 
sport for providing shareable content through social media. 
What he means is that we have a product that, more than 
most other sports, generates shareable content, and the 
possibilities for the production of shareable content. Every 
single minute of every day in a racing yard brings the 
opportunity for some form of shareable content — this 
could be a video of a sta� member explaining how a piece 
of tack works, or a trainer doing a pre or post-race report, or 
a horse doing a piece of work. 

People love to see behind the scenes in racing. They love to 
be introduced to the �ner details of the sport.

While Jack’s suggestion regarding racing promoting itself 
better could help, there is, I believe, one issue in particular 
that needs to be looked at �rst. I strongly feel that are a lot 
of antiquated policies and mind-sets within horse racing. By 
saying that I know I am going to rattle a few cages, but it’s 
the truth. Racing needs to move with the times. We can’t 
keep blaming outside forces for why we are not getting the 
audiences. We can’t continue blaming bookmakers, 
television, the increasing popularity of other sports. We 
need to try and come up with answers, with ideas; we need 
to think outside of the box to help racing. We need to get 
away from the excuse-making attitude.

There are some good examples, of course — Galway, 
Listowel, Kilbeggan and Sligo attract massive attendances. 
The other thing they have in common, and hopefully the 
racecourses won’t mind me saying this, but the standard of 
racing is secondary. It’s all about people’s experiences. It’s 
all about people having a good day out.

This is not intended as an attack on anybody; it is just a 
suggestion that we continue the conversation that began 
on Twitter, and aspire to give the paying public what they 
want. It is also a suggestion that we wake up, smell the 
co�ee, and start to think outside the box to save our sport, 
because in such a fast-paced modern world with social 
media content and news at our �ngertips, if racing does not 
move with the times it will get left behind, no matter how 
good the product is.

Michael O’Callaghan.

Anybody interested in becoming an owner in the yard, 
or becoming involved in future syndicates, please don’t 
hesitate to contact Geraldine at: 045 456 502.
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